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PROJECT OVERVIEW

This honors project consists of a strategic cross-media marketing campaign that promoted my
senior recital performance. This is interdisciplinary in nature, as | integrated and connected both my
major and minor. While many students post about their senior recital on social media or place flyers
around the Moore Musical Arts Center, they do not develop a thorough methodology for generating
buzz about their event. They focus on preparing the music, not marketing to find an audience.
Although musical preparation is of utmost importance, | believe that time should be spent on all
aspects of planning the recital. With this project, | employed critical thinking to combine both the
musical preparation and the marketing campaign in order to host a successful event.

To fully develop a marketing campaign, | integrated cross-media solutions. These varying
mediums (print, video, photo, web, and social media) are best suited for creating an integrative
marketing strategy that reaches a wide audience and are also interdisciplinary in nature.

The marketing materials have a consistent design across elements. A large portion of the
time spent working on these materials was creating brand guidelines and a unified look across all
mediums. The primary marketing materials are mostly print and web deliverables. This includes
a postcard, flyer for general marketing, program, and website. The various types of media were
developed and combined in an effort to reach a wide audience.

One major component of the website is a blog that serves as the written communication for this
honors project. | posted a blog every Monday (based on posting best practices) from the end of
January to the date of the recital that cover a variety of differing, relevant topics.

| also launched a social media campaign consisting of a Facebook event page, social media
graphics, and YouTube teaser videos. The teaser videos feature less than ninety seconds of musical
repertoire that | prepared for the event. Facebook is also a popular social media site that people of all
ages have access to, so | posted several times during the few weeks leading up to the event.

All of these components aid education and engagement when planning the recital. The recital
performance signified the end of my honors project and was delivered on March 18, 2018.




KIT OF PARTS

With this project, | have several different elements: a postcard, program, flyer, social media graphics,
a website etc. Although each is a different medium intended for a different purpose, they should all
visually hint at the fact that they're for the same event. Because of this, | developed a consistent
brand for this project.

This kit of parts represents all of the design choices that | made. Some of these choices were
relatively simple, but some of them took weeks to pick. These elements were applied to the cross-
media mediums in different ways while still maintaining a consistent brand.

MOOD BOARD

A huge part of the design process is gathering preliminary information. Often times, this step is
underestimated and overlooked as people skip over it to get directly to creating the solution with the
software. Design cannot be executed properly if there is no planning beforehand. I'll admit that | am a
culprit of this occasionally. With this project, | wanted to get off on the right foot. So | created a mood
board on Pinterest that compiled all of the inspiration that | found during my brainstorming process.

@ www.pinterest.com/krluteran/honors-project/

LOGOS
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Every good brand has a logo - the logo acts as the identifying mark of a company’s unique identity.
The design choices for the logo, such as fonts and colors, provide essential information about a
company that allows customers to identify with the core brand. | wanted to develop a logo for this
event that does exactly that.




| developed three variants of the logo for different purposes. The “Music & Media” logo can be applied
to any general deliverable, while the name plate logo is more appropriate as the identifying graphic at
the top of the website. However, they all utilize the same graphic elements. The font, October Moon,
adds a whimsical touch, while the circular ampersand serves as additional visual interest.

FONTS
Wfﬂv }f}eew (logos), Helvetica (headers), & Georgia (body)

Font choice is a very important design element that should always be taken into consideration. There
are so many different fonts, and each has a varying level of appropriateness for every situation. For
example, Comic Sans is a popular font but does not match the formality that this project is conveying.

| chose Helvetica and Georgia as my two primary fonts. Both fonts are basic, clean and have easy
readability. October Moon is meant to serve as visual interest and was used sparingly. Because the
font is used so rarely, it draws attention to itself when it is utilized, and the information is emphasized.

COLOR PALETTE

Punch Teal Navy
RGB (207,60,87) RGB (72,165,162) RGB (68,77,93)

Choosing a color palette was the most difficult design decision to make. There are so many different
options, but they don’t all match the identity of the event. | wanted to use colors that are classic,
tasteful, and trendy. The three colors that | chose (as seen above) encapsulate this.

Since the navy color is more neutral than the other two, it was able to be utilized more often. | even
went as far as to use this as the font color on my program, since it is easily readable. The teal was
used as visual interest, while punch was used sparingly to call attention to specific information.







Shot #5

This image was used on the flyer. It’s important that
viewers have a face to connect with the event, so | made
sure to include a picture that featured both me and my
instrument.

Credit: Paige Isovitch

Shot #6
This image was used on the back side of the program.

Credit: Paige Isovitch

Shot #7

This image was used on the front of the postcard. By
including this image of myself prominently on the front,
| hoped that this would prompt people to pick it up and
read it thoroughly because they recognized my face.

Credit: Paige Isovitch




Shot #8

This image was used on the back of the postcard. | didn’t
want to only use images of myself on a small postcard,
so | elected to also include this artistic image as visual
interest on the back.

Credit: Nick Biere

Shot #9

This image was used on the website as a temporary
placeholder for the page detailing recital information. It
was later replaced with an embedded video.

Credit: Nick Biere




ANNOUNCEMENT GRAPHIC FOR SOCIAL MEDIA

@MEDIA

Designed using branding from Kit of Parts in Adobe InDesign. Graphic posted to personal Instagram
and Facebook accounts to market launch of new website (www.kaylaluteran.com) in January

When posting on social media, | wanted to include something visual to get the viewers attention.
Social media feeds are full of copy and text, so including this graphic helped to differentiate my post
from the rest.

The main purpose of this post was to drive people to my website. This graphic was posted on the
same day as the launch of my website. | wanted to inform my followers that this website existed.




YOUTUBE VIDEO TEASERS (2)

Utilizing video content as a marketing medium is quickly on the rise. It’s an efficient way to get a
point across while still maintaining visual interest and appeal. It facilitates an emotional connection
and increases audience engagement. It’s especially appropriate for this campaign since it highlights
the music through audio and video.

During the course of this marketing campaign, | wanted to develop two differing videos for
viewers. The first video, filmed by Chase Krohn, was a brief teaser about the event. | have seen
several companies that use videos to highlight upcoming events. | wanted to create something that
served as an introduction for the audience that was both interesting and informative. It was less than
one minute, included preliminary information about the event, and showed what the audience could
expect if they attended the event.

The second video, filmed by Nick Biere, was an artistic exploration into the connections between
music and media. This is a topic that | planned to elaborate on in one of my blog posts, so it was nice
to include the video as supplemental material to the topic.

After reading some articles for inspiration, | came across one that delved into scientific exploration
surrounding color. One of the recurring themes is that color has an emotional connection and is
perceived by humans in a specific way. | wanted to use this theme as the topic of one of my blogs to
expand on how sensory experiences can be associated with emotions, especially music and color. To
do this, | enlisted the help from one of my friends, Nick Biere, to film a short teaser video. The video
has small, diverse excerpts from the pieces on my recital program. Some of the excerpts were sad,
others were happy, and | then asked Nick to interpret the music by giving each section a specific color
that corresponds to the emotions that he was feeling during the music. He then placed a colored filter
over the video that changed as the music did.

| was really pleased with the outcome of this video. It was a topic that | ended up being very
interested in, and | was excited to share this with my audience. It was an interesting take on a teaser
video and provided some different perspective into the theme of “Music & Media”.

o https://www.youtube.com/channel/lUCHrqSUIZQ2JpsuvGFILKaFA




THE RECITAL

My senior recital date was Sunday, March 18, 2018. Preparing for the senior recital is a process
that took place throughout the duration of my undergraduate education. Developing the content and
format for this event was strategic.

| have worked on a significant body of musical work during my four years at BGSU. As | got older
and learned more, the caliber of the repertoire increased exponentially. One important aspect that |
wanted to emphasize during this performance was how much progress | have made since freshman
year. | chose pieces that were more advanced and impressive.

There is a wide variety of repertoire for the viola - | wanted to showcase this by including pieces
from different time periods ranging from Classical to Contemporary. The order of the performance
was also strategically planned. | opened with two solo pieces, which were in opposite styles. |
completed the recital with the longest, happiest piece, which was a great note to end the performance
on.

The Bartok Concerto served as one of my contemporary pieces and was somber and melancholy.
| also included accompanied and non-accompanied pieces. The first piece, the Bach Cello Suite, is
traditional repertoire for the viola. It would have been blasphemous to not include a movement, so
this piece was Classical and unaccompanied. The Vieuxtemps Sonata was a great piece to end with
because it included the piano and has a more romantic feel to it.

| included an intermission as well. My program wasn’t especially long, but I think that the
intermission was key. For one, it allowed me to have a break to rest and mentally prepare for the final
piece. It also allowed a break for my audience members - the two pieces before the intermission were
contemporary and somber, so this allowed them to take a short break before the romantic, positive
piece to close out the program.




REFLECTION

After completing something big, you’re often asked to “reflect”. How did things go? What
were some pain points/success stories? Would you have done anything differently? So this is my
reflection: my honors project and senior recital was solid. My vision of the outcome was achieved,
and I’'m proud of everything that | was able to accomplish. Through the triumphs and strife that |
experienced, | was able to adapt and develop a project that | can be proud of. That being said,
there were complications that | had to overcome and regrets that | have.

ANXIETY

| tend to think of myself as an “ensemble” musician. Playing orchestral repertoire in a large
ensemble is what | like to do best. | have the most fun, and it’s also easier to do. | have no anxiety
during these performances. | could be sight reading and would still feel less stressed than | do
during solo performances.

One would think that the multitude of performances that | have done since | was 4 would
make me impenetrable on stage. That’s not true, unfortunately. | was SO nervous. The fact that
this event was hosted by myself and is a combination of two of the largest projects of my college
career (senior recital and honors project) was daunting.

| do think that I let the nerves get the best of me. In the weeks leading up to the performance,
| was stressed as opposed to excited. And by the time the recital came, | was looking forward to it
being over. In hindsight, | regret not enjoying myself more.

| also think that the stress effected my performance. | was so nervous that | didn’t perform
to the best of my ability. During the first piece, | could feel my bow shaking and under my ear, it
sounded cautious and feeble. After speaking to those in the audience, | was told that | didn’t sound
as terrible as | thought | did. However, | still don’t feel that | sounded as good as | could have. |
progressively felt better and more confident as the program continued, but the first half was not up
to standards that | would have hoped.

PROBLEM SOLVING

An example: the pianist that | had been speaking to since September was not able to
accompany me when | informed her of the date. This was over winter break and with three months
until the performance, | was frantic. The music for the piano was difficult and | knew that finding
someone that was able to prepare the music adequately was very important. | started by reaching
out to people that | knew and conveniently, the first person that | spoke with was able to do it. Anita
and | had also worked together before, so this last-minute change was arguably for the best.

Another example: | had never sent out a postcard before. But because it was something that
| was set on doing, | needed to figure out the best way to do this. The United Postal Service has




very, very specific requirements for how to send postcards. There were so many differing parameters
and differing websites that | was confused. After creating a postcard one way, | realized that it wasn’t
the right way and had to re-format everything.

The solution to my problem was being proactive. | chatted with several representatives from the
company that | was ordering from to determine if my postcard was postal compliant. | double-checked
with the postal service by bringing in a rough copy for them to measure and okay. After a few small
edits, | was able to order and send postcards that were effective.

It’s inevitable that complications arise during the planning processes. | knew this, and there were
several things that did NOT go as intended. As stressed as | was, I’'m proud with the way that | was
able to solve the problems that occurred. | was proactive and self-sufficient.

PROCRASTINATION

| know that | tend to procrastinate. It’s highly-functioning, but procrastination none the less. | tried
to combat this during the honors project by developing a timeline and sticking with it. The timeline
outlined every due date that | set for myself. This included, but was not limited to: design deadlines,
blog post dates, proposal submissions, etc. It was imperative that | stayed on task during the planning
because of the sheer number of components that needed to be completed during the project.

However, | was never ahead of the game. | always completed things the day before | said | would.
And this isn’t a bad thing, but | didn’t excel at staying on task and on time. Other aspects of my life got
in the way and presented themselves as being more pertinent and worthy of my time. It never ruined
the timing of the project, but | think that | would have felt more at ease if | had been more judicious
with my time.

PRACTICE HABITS

One of my weaknesses as a musician is my practice habits. I’'m aware of this issue and went into
the semester with the intentions of combating it.

With a part-time co-op, seventeen credit hours, several extra curriculars, one leadership position,
and a social life (sometimes), finding enough time to practice was as hard as it sounds. In the
beginning of the semester, | wasn’t as worried about practicing because the performance seemed so
far away. Because of this, | didn’t spend as much time in the practice room as | should have. If | had,
it would have alleviated the stress that | was feeling in the weeks leading up to the performance.

While the rest of my friends were in warm, exotic places over spring break, | was standing in front
of a music stand for 2-5 hours a day. The week before the performance, | woke up early and went to
bed late so that | could spend every possible second with my instrument when | wasn’t in class. My
practice habits became impeccable during this time because the reality of the performance had set in.
| was focused, determined, and detail-oriented...and | should probably be that way all the time.




INTEGRATION

| can’t help but think about cool ideas that | had at the last minute and couldn’t effectively
integrate.

The second teaser video that | filmed was exploring the connections between color and the
senses. To me, this could be the true definition of “Music & Media”. | hadn’t thought about exploring
color as a theme to my project, but | wish that | would have. | was so fascinated by it. It would have
been really interesting to incorporate color into the delivery of my performance — | could have had
lights rigged to change color according to the varying emotions conveyed by the music.

A responsive website! When designing my website during the planning semester, I'll admit that |
wasn’t as good at web development as | am now. | didn’t know about these great, easy solutions that
are available to make a website responsive for mobile or desktop viewing conditions. When people
viewed my website, they sometimes did so on their mobile devices. Not having a website that can
alter itself to optimize mobile viewing isn’t the end of the world, but it would have made the site that
much better.
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